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Course description

This course provides theoretical and practical tools to develop and apply 
creativity in personal and professional contexts. Through active methodo-
logies, experiential exercises, and real projects, participants will explore te-
chniques such as SCAMPER, mind maps, and lateral thinking. It is ideal 
for educators, creatives, and individuals who want to enhance their creative 
thinking in a structured and applied way.

Competency to be acquired in this course

Use creativity consciously and methodologically to generate innovative 
ideas and/or possible solutions to problems at any time.

Learning methodology

a. Reading bibliography (2 hours per week)
b. Developing practical exercises (3 hours per week)
c. Self-assessments (1 hour per week)

Duration

20 weeks, with an approximate dedication of  6 hours per week.

Modality

This course can be taken in person or online, synchronously or asynchro-
nously, and either in groups or individually.
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Progression of  the competency to be 
acquired

Unit 1. Introduction to creativity

Week 1. Recognize the different types of  creativity

Week 2. Understand the historical evolution of  creativity

Week 3. Learn the basic theories of  creativity

Week 4. Understand the definition of  creativity

Unit 2. Creative thinking techniques

Week 5. Learn basic brainstorming techniques

Week 6. Recognize divergent and convergent thinking

Week 7. Apply lateral thinking techniques

Week 8. Develop divergent thinking

Unit 3. Creative techniques for problem solving

Week 9. Identify problem areas

Week 10. Generate potential solutions

Week 11. Evaluate the feasibility of  the solution

Week 12. Apply problem-solving methodologies
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Unit 4. Tools for idea generation

Week 13. Use brainstorming for ideation

Week 14. Use mind maps for ideation

Week 15. Use SCAMPER for ideation

Week 16. Generate and refine ideas

Final project

Week 17. Empathize with a target group

Week 18. Define a project

Week 19. Ideate possible solutions

Week 20. Prototype a solution

Course evaluation

The evaluation of  this creativity course has been designed to foster reflec-
tion, progressive engagement, and the development of  creative competen-
cies in an authentic and practical way. Each activity includes a clear rubric 
that allows students to self-assess their performance in a transparent and 
formative manner.

Each type of  activity has its own individual and total percentage value. Be-
low is a descriptive table with key information to consider when conducting 
the evaluations for this course.
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Type of  activity Quantity % individual % total

Creative Challenges 4 2% 8%

Weekly Practical Exercises 16 3% 46%

Final Project (4 Stages) 4 8% 32%

Idea Notebook 1 14% 14%

Total - - 100%

Evaluation rubrics
Each activity must be evaluated using the corresponding rubrics included 
with each activity. Each evaluation rubric consists of  four performance le-
vels with their respective associated scores.

Performance Level Score per criterion Total possible score

Excellent 4 points 16 points

Good 3 points 12 points

Acceptable 2 points 8 points

Insufficient 1 points 4 points

Performance scale

To calculate overall performance in the course:

1. Evaluate each activity using the corresponding rubric.
2. Add up the total score for each activity (maximum 16 points).
3. Convert that score to a percentage using this formula:
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(score obtained ÷ 16) × activity percentage
4. Add all the weighted percentages obtained.

Interpret the total result using the following performance scale:

% obtained from the total course Final performance level

0% to 25% Insufficient

26% to 50% Acceptable

51% to 75% Good

76% to 100% Excellent

Evaluation table

Use the evaluation table provided below to keep a record of  each assess-
ment. Once all course activities have been completed, you will be able to 
evaluate the overall performance. Use the example evaluation table as a 
guide on how to fill it out.

Each activity must be evaluated according to its rubric, recording the score 
obtained (from 1 to 16). The “Estimation (formula)” column indicates how 
to convert the score into a percentage, and the “% Achieved” represents 
the weighted value of  that activity.
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Evaluation table (template)

Activities Points % assigned Estimation % achieved

Challenge 1 2% = (_____/16) * 2

Week 1 excercise 3% = (_____/16) * 3

Week 2 excercise 3% = (_____/16) * 3

Week 3 excercise 3% = (_____/16) * 3

Week 4 excercise 3% = (_____/16) * 3

Challenge 2 2% = (_____/16) * 2

Week 5 excercise 3% = (_____/16) * 3

Week 6 excercise 3% = (_____/16) * 3

Week 7 excercise 3% = (_____/16) * 3

Week 8 excercise 3% = (_____/16) * 3

Challenge 3 2% = (_____/16) * 2

Week 9 excercise 3% = (_____/16) * 3

Week 10 excercise 3% = (_____/16) * 3

Week 11 excercise 3% = (_____/16) * 3

Week 12 excercise 3% = (_____/16) * 3

Challenge 4 2% = (_____/16) * 2

Week 13 excercise 3% = (_____/16) * 3

Week 14 excercise 3% = (_____/16) * 3

Week 15 excercise 3% = (_____/16) * 3

Week 16 excercise 3% = (_____/16) * 3

Final project week 17 8% = (_____/16) * 8

Final project week 18 8% = (_____/16) * 8

Final project week 19 8% = (_____/16) * 8

Final project week 20 8% = (_____/16) * 8

Idea notebook 14% = (_____/16) * 14

Total - - -

de 100%

Final permormance level
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Evaluation table (example)

Activities Points % Assigned Estimation % Achieved

Challenge 1 10 2% = (10/16) * 2 1,25%

Week 1 excercise 10 3% = (10/16) * 3 1.875%

Week 2 excercise 14 3% = (14/16) * 3 2,625%

Week 3 excercise 16 3% = (16/16) * 3 3%

Week 4 excercise 14 3% = (14/16) * 3 2,625%

Challenge 2 14 2% = (14/16) * 2 1,75%

Week 5 excercise 16 3% = (16/16) * 3 3%

Week 6 excercise 12 3% = (12/16) * 3 2,25%

Week 7 excercise 12 3% = (12/16) * 3 2,25%

Week 8 excercise 16 3% = (16/16) * 3 3%

Challenge 3 16 2% = (16/16) * 2 2%

Week 9 excercise 14 3% = (14/16) * 3 2,625%

Week 10 excercise 14 3% = (14/16) * 3 2,625%

Week 11 excercise 10 3% = (10/16) * 3 1.875%

Week 12 excercise 14 3% = (14/16) * 3 2,625%

Challenge 4 12 2% = (12/16) * 2 1,5%

Week 13 excercise 16 3% = (16/16) * 3 3%

Week 14 excercise 14 3% = (14/16) * 3 2,625%

Week 15 excercise 10 3% = (10/16) * 3 1.875%

Week 16 excercise 10 3% = (10/16) * 3 1.875%

Final project week 17 14 8% = (14/16) * 8 7%

Final project week 18 12 8% = (12/16) * 8 6%

Final project week 19 14 8% = (14/16) * 8 7%

Final project week 20 10 8% = (10/16) * 8 5%

Idea notebook 16 14% = (16/16) * 14 14%

Total - - - 75,77%
de 100%

Final permormance level Good
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